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Started in Feb. 2013 - End in Feb. 2016

Coordinated by Pr. Tether (MIOIR)

11 Research Labs in 9 countries
SEVENTH FRAMEWORK 40 researchers

PROGRAMME

Budget: 3 M°

Main Obijective: to make a substantial step forward in
the study of an important aspect of the European
economy: creativity, and its role in innovation

http://www.cre8tv.eu info@cre8tv.eu
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Many works done, but some challenging issues remain
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Many works done, but some challenging issues remain

An harmonized approach to mapping & Measuring the CCls,

Their innovations
Their connections to the Wider Economy

A great attention to map & measure S&T but few for culture & creativity
The existing statistical structures are not designed for CCls or are slow to change

WP.2.1 Models of Creativity in the CCls & their impact on competitiveness




WP.2.1 Models of Creativity in the CCls & their impact on competitiveness

Pavitt's taxonomy of industries (1984) ==> Culture & creativity aren't a source of innovation

WP.2.2 Design as Driver of Innovation and competitiveness

Design, as a way of combining convergent and divergent thinking (Guilford 1967...) + development
of new meanings (Verganti 2009)




WHP.3.1 Actual & Nascent Entrepreneurs in the CCls & their characteristics (NTUA)

WP.3.2 Entrepreneurial new & young firms in CCls
WP.3.3 Industrial Dynamics, Growth, M&A and Business Model of the CCls




WP 4.1: Digitalization and Mediation in CCls (CBS)
WP 4.2: Orchestrating and participating in Digital Platforms for the Creation and Distribution of Digital Products (UB)

WP 4.3: Consumers & Digital Media: Patterns of participation in production & Sharing (CUB)

New way of innovating:




WP 5.1 The use of formal and strategic IP mechanisms in design intensive and CR intensive industries (TUM)
WP 5.2 Trademarks as a mean to explore innovation in the CCls (UB)

WP 5.3 Registered designs as an indicator of creativity and design-innovation and their use by firms (MAN)




WP 6 Review of Policy Issues and Recommendations (MAN)

Does the market under-produce culture & creativity in meanings and ideas?

Creative outputs are inputs for others in an innovation system...
+ CCIs "also produce the dynamic service of re-coordination of the socio-cultural and economic
order to the ongoing growth of the knowledge process" Potts 2009

Systemic failures (infrastructures, institutions, networks...) Swann 2010
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