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Communities and Collectives 
find inspiration and members 

Individuals are involved in 
collective codebook 

production 

Communities and collectives may 
develop contractual relationships 

with the upperground  
“Going Start-up” 

Individuals signal themselves to firms in order to get hired 

Focus on Projectization 
Integration of Diversity 

Identity Making 
 

 

 
 

Focus on Exploration 
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“Fertilization” through competitions /  awards / events 
“Headhunting” activities through “Network entrepreneurs” 

Delegation of absorptive capacities 
Support is capacity building 










